SCOUT

CORPORATE BLOGGING/PR/SEO
A SERVICE OF BACKBONE MEDIA, INC

10 Tips for Becoming a
Great Corporate Blogger

Successful blogging is not just about being the best writer on the web or even the most prolific. Being
a successful blogger is about creating a connection with an audience by providing relevant content,
nurturing that relationship with comments and links and keeping the dialogue flowing. Here are ten
tips to get you started.

1. Understand the fundamentals of Blogger Relations - While anyone can set up a blog in a day
and start publishing articles, it takes far more work to be a great blogger and see the real benefits of
blogging. First, you need to have a blogging strategy that is in line with your PR strategy and business
goals. Next, you have to provide relevant content. Most importantly, you must conduct what is called
Blogger Relations. Blogger Relations is what blogging is all about—starting and maintaining a
conversation. Unlike Public Relations or media relations where you are trying to pitch your story, with
Blogger Relations you initiate and participate in ongoing discussions with other bloggers and your
target audience. As the conversation progresses, you get to know the other players in your industry;
you gain credibility by listening as well as commenting: and you gain new readers as other bloggers
provide links back to your blog to give you credit for your ideas. The more you conduct Blogger
Relations, the more successful your blogging will be.

2. Create value - Creating something of value for your audience should be the first aim of your blog;
otherwise your readers will have no reason to return. This is where a public relations strategy can
help you develop content that keeps your customers coming back for more.

3. Grow and sustain your audience by providing real analysis - Monitor the news and blogs for
articles that would be of interest to your audience. When writing about the news as a blogger, it is not
just a matter of describing the news—though that is important. It is more imperative that you provide
new, informative and entertaining analysis in order to sustain and grow your audience. That is why
opinion and your personal perspective interlaced with your past experiences will help to add to your
credibility and foster loyal readership.

4. Report on community opinion - If you think the news is important but don't have an opinion or
perspective, one way to provide opinion is to provide a synopsis of ideas from the community at large.
In addition to acting as a valuable resource for your audience, you create the opportunity to send a
trackback link to one or more blogs, connecting with more bloggers AND more readers.

5. Respond with comments to build relationships and traffic - Responding to another
blogger's comment can be just as important as the article post itself. Blogging is about dialogue and
the opportunity to interact with your audience. Many posts will not receive any comments, but when
they do, you have to be ready to respond. Blogging is a little like having an amphitheatre of people
viewing a conversation between two people. While you must focus on the conversation with your
commenter, you must also be aware of the rest of the audience. In other words, you should respond to
the challenge the commenter presents while at the same time providing greater context, so the entire
readership can follow and benefit from your conversation.
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